[image: image1.png]PEARSON ALWAYS LEARNING





	Assignment title
	The Media Dragon’s Den – part 3

	

	Assessor
	C Metz

	

	Date issued
	06 June 2020

	Final deadline
	09 July 2020

	Duration (approx)
	12 hours (over a number of weeks)

	

	Qualification suite covered
	BTEC Level 1/Level 2 First Certificate in Creative Digital Media Production



	Units covered
	Unit 2: Planning and pitching a digital media product 

	Learning aims covered
	Learning aim C: Produce planning for a digital media product

	

	Scenario
	Congratulations! Your digital media production company has been successful. New Media have been persuaded by your pitch to take your idea for one of the following digital media products into production:

· a moving image

You must prepare for its production by producing a digital planning portfolio to record and organise all the necessary planning requirements for production.

	

	Task 1
	Your planning portfolio can be produced in a number of formats and should document the development from initial idea to production. Formats could include some or all of the following:
· log

· planning blog, e.g. including images, hyperlinks, scans, video footage

· uploaded planning documentation, e.g. electronic files
· hardcopy documents.
The client will expect that your planning portfolio will be well organised and should contain:

· brief (proposal/treatment)

· names/contacts (crew/actors)

· chronology/dates (production schedules)

· cost (budget)

· minutes of meetings

· contingency plans (alternative ideas)

· revisions and decisions

· annotation and labelling, e.g. on shots, sketches, photos, scripts

· hyperlinks
· risk assessments for health and safety.
Your planning portfolio may also contain other pre-production documentation. These types of documentation will depend on the media sector chosen. 

You must ensure that your planning materials are clearly labelled to indicate that this is your own work. Any documentation produced with a group must be identified as group work. You must ensure that the documentation is stored effectively and can be easily navigated by other people.  

	Evidence you must produce for this task
	· Observation records/witness statements  
· Digital files, planning blog, hardcopy planning documents, uploaded planning

· Minutes of meetings

· Budgets

	Criteria covered by this task:

	To achieve the criteria you must show that you are able to:
	Unit
	Criterion reference

	Produce an appropriate planning portfolio with basic organisation in preparation for a digital media production.
	2
	2C.P4

	Produce a detailed, organised, planning portfolio in preparation for a digital media production.
	2
	2C.M4

	Produce a comprehensive, systematically organised, planning portfolio in preparation for a digital media production.
	2
	2C.D4

	

	Sources of information
	Textbooks

Kindem, G. and Musburger, R. (2009) Introduction to Media Production, Oxford: Focal Press (Elsevier), ISBN 978 0 24081 082 9

Rabigner, M. (2006) Developing Story Ideas, 2nd Edition, Oxford: Focal Press (Elsevier), ISBN 978 0 24080 736 2

Kindem, G. and Musburger, R. (2001) Introduction to Media Production: From Analog to Digital, 2nd Edition, Oxford: Focal Press (Elsevier), ISBN 978 0 24080 408 8

Websites

www.bbc.co.uk/dna/filmnetwork/Filmmakingguide – BBC information about film making

www.bectu.co.uk – Roles in the media industries from the media and entertainment union
www.celtx.com – Free pre-production software

Note to assessors

We are committed to ensuring that teachers/tutors and learners have a choice of resources to support their teaching and study.

We would encourage them to use relevant resources for your local area such as local employers, newspapers and council websites.

Resources from various publishers are available to support delivery and training for all Pearson and BTEC qualifications so that learners and teachers/tutors can select those that best suit their needs.

Above are some examples of textbooks and websites. Further useful resources may be found at www.edexcel.com/resources.

	

	If you have not achieved the Level 2 criteria, your work will be assessed to determine if the following Level 1 criteria have been met. 

	To achieve the criteria you must show that you are able to:
	Unit
	Criterion reference

	Produce a basic planning portfolio for a digital media product.
	2
	1C.4


PAGE  
2
© Pearson 2014

